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This listing of radio programs for children and 
young people (up to about thirteen) has been 
compiled as an aid to parents—and young 
people themselves—in the selection of suitable 
programs for various age levels and varying 
interests. Since the publication by The Radio 
Institute of the Audible Arts of the first sur- 
vey on children’s radio programs, so much in- 
terest has been manifested by parents, teach- 
ers, and other groups in this survey, and 
the criteria developed from it, that the Instt- 
tute is publishing at this time a revised list- 
ing based upon a survey made in the last two 
months by the Radio Committee of the Child 
Study Association of America. The scope of 
the survey is indicated in the Foreword. The 
names of the members of the committee. are 


listed on another page of this bulletin. 
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FOREWORD 


Tus is the first revision of a listing prepared last 
May for the Radio Institute of the Audible Arts by 
the Child Study Association’s Committee on Radio 
for Children. In making its survey for this revision, 


- the Committee has found distinct evidence of efforts 


4 
we] 


F 
ad 
m 


Xe, : 
Reins, 


a 


a’ 


ONG 


‘for children up to thirteen, since past this age young 


gy ‘ 


alana 


to improve the radio’s offerings along the lines de- 
manded by an increasingly informed public. Certain 
programs have been revised with a view to eliminat- 
ing the more flagrantly objectionable features, such 
as ear-splitting noise, confusion, harsh voices. ‘These 
efforts, while they may appear to be on the negative 
side, are a first step in the direction of better stand- 
ards. What is still needed is a more creative approach 
to all the possibilities of this medium for entertain- 
ment and education—and there are indications that 
this more positive effort is already under way. 


The Committee’s survey has attempted to cover a 
wide range of tastes and interests — comedy and 
drama, news and sports, education and hobbies — 
listing not only programs designed expressly for chil- 
dren, but also adult programs (given at the hours at 
which children listen) which might be of interest to 
young listeners. Some programs which are presum- 
ably addressed to children seem, on the other hand, 
to be really adult in their point of view. Since it seems 
likely that such programs would reach neither audi- 
ence successfully, they have not been listed. 


The list has been confined to programs suitable 


people are practically adult so far as their radio inter- 
ests go.* The present listing includes only those pro- 
grams which come in the daytime, after school hours, 


* They may be referred to the regular monthly program 


bulletins issued by The Radio Institute of the Audible Arts, 


listing worthwhile radio programs in the various fields of 
Music, Talks, Variety-Comedy—Drama. 
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and in the early evening, up to nine o'clock, as well as 
Saturday and Sunday programs. For this reason “edu- 
cation” programs specially intended for school use 
(such as the American School of the Air and the Dam- 
rosch Friday morning Concerts) are omitted, since 
the question of tuning in on these rests with the 
school or the teacher and is outside the control of the 
parent. Beyond these general time limitations no at- 
tempt is made here to discriminate as to the hour of 
any presentation. Wherever a given program con- 
flicts with the family’s dinner hour or the child’s hour 
for piano-practice or homework, the question be- 
comes one of management in the home and of indi- 
vidual choices which may sometimes even involve a 
shifting of other home schedules in order to permit 
the hearing of a worthwhile program. 


A development which tends to complicate the 
parents’ problem of managing the radio is the intru- 
sion of propaganda. There are programs which are 
entirely acceptable in themselves, as to entertainment 
or as to music, but which more or less subtly present 
political, social, or economic issues with a definite 
bias to which some parents will take exception. In- 
creasingly we may expect the public concern with 
war and peace, with public or private ownership of 
utilities, and with many current political controver- 
sies, to be reflected in the sponsorship of radio pro- 
grams. Parents need not reject or ask their children 
to forego programs so sponsored, provided they have 
merit in themselves. Rather they may make use of 
the opportunity these present to discuss with their 
children whatever issues are involved, to clarify their 
thinking and help them toward interpretation and 
evaluation of these pressing questions of the day. 


There are, too, many and varied musical programs 
which are not listed here. Certainly parents will want 
their children to listen to and learn to enjoy some of 
the excellent music that has become available on the 
radio. Young children will probably listen with 
pleasure to the singing of folk songs and ballads, 
rather than to more complicated orchestral render- 
ings, with numerous instruments. As the child grows 
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older he may come to enjoy these more mature forms, 
classical music as well as good jazz, and here the ques- 
tion of individual tastes, which may be stimulated by 
the home, may become a guide to selection. 


Among the adult programs to which children listen 
_ with pleasure are also a large assortment of popular 
comedians and variety shows. These are omitted from 
this listing not because they are considered unsuit- 
able entertainment for youthful listeners but because 
here again selection is so largely a matter of indi- 
vidual taste and preference. 


Certain characteristics of the radio itself make sys- 
tematic evaluation particularly difficult. Unlike 
books and motion pictures which can be reviewed 
specifically, radio programs often change from day 
to day in detail and from week to week in plot. They 
may be mild or amusing one day, and filled with ex- 
citement and suspense the next. Some programs may 
be running poor at the time of review and may im- 
prove later, and vice versa. Some aspects of any given 
program may be very much better than others—the 
continuity may be excellent, but the advertising laid 
on with a rather heavy hand; the characterizations 
may be realistic, but the plot dull, or the reverse; the 
motif of the program may represent a new and effec- 
tive treatment or technique, but its present stage of 
development may still be crude; and so on. 


Recognizing these difficulties, the Committee has 
listed here those programs which seem on the whole 
to meet the standards of emotional emphasis, good 
taste, truthfulness, attitudes and sentiment, language 
and quality, and advertising, discussed in detail at 
‘the conclusion of this bulletin. These criteria may 
serve also for parents to apply to new programs which 
may be introduced after this list has gone to press. 


It should be understood that this listing is intended 
only as a guide to current programs. Some programs 
not included may be unobjectionable for certain 
children; and some listed here may be unsuitable for 
others. The individual child’s age, and his special 
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needs and interests must here as elsewhere be the 
major consideration. 


The Child Study Association’s Committee on 
Radio for Children, which prepared this list, is made 
up of parents drawn from the Association’s general 
membership and from its professional staff. The chil- 
dren of the Committee members have also served as 
unofficial but important “junior reviewers”; so that 
the adult opinion of the Committee might be checked 
against the actual interests of children. The listings 
thus represent a group opinion, based upon the dis- 
cussion of individual reviews by members of the Com- 
mittee and their children, and the criteria which have 
developed out of these discussions. 


Child Study Association of America. 


NOTE: 


NBC refers to the programs heard over the 
National Broadcasting Company’s two net- 
works; CBS is the abbreviation of the Colum- 
bia Broadcasting System. Stations connected — 
with NBC-WEAF belong to the “Red Net- °— 
work”; those connected with NBC-W]JZ be- 
long to the “Blue Network.” WOR-MUTUAL 
refers to the Mutual Broadcasting chain. Time 
stated is in every instance EASTERN STAND- 
ARD TIME. While every effort has been made 
to have this list correct, it is suggested that 
the listener compare with his local newspaper 
time-table for any changes that may have 
been made since the list was compiled. 
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“ANNOTATED LIST 
RADIO PROGRAMS FOR CHILDREN 


The listing includes only those programs which come in 
the daytime, after school hours, and in the early evening, 
up to nine o'clock, as well as Saturday and Sunday programs. 


Eastern Standard Time 
SINGING LADY (Ages 4 to 7) 
Nursery tales in song and story 
NBC-WJZ Monday to Friday, inclusive, 5:30-5:45 P.M. 
Sponsor: W. W. Kellogg Company 


Each day’s program presents a complete nursery tale, old 
or original, with pleasant child-like songs woven into the 
telling. The stories are chosen with rare understanding 
of what young children like. The presentation is skilfully 
dramatized, and rendered with simplicity and charm by 
a talented diseuse. 


POPEYE. THE SAILOR (Ages 7 and over) 
A “silly symphony” on the radio 
NBC-WEAF Tuesday, Thursday, Saturday, 7:15-7:30 P.M. 
Sponsor: Ralston Co. 


The fantastic sailor-man of the movies and comics ap- 
pears with his buddies in nonsensical episodes set to ap- 
propriately silly music and sound effects. An outstanding 
example of a comic technique cleverly adapted to the 
radio. 


BILLY AND BETTY | ‘(Ages 8 to 12) 

Children’s everyday adventures in. a small town setting 
NBC-WEAF Monday to Friday, inclusive, 6:45-7:00 P.M. 
Sponsor: Sheffield Farms Company an 


A realistic, continuous story of two active and resourceful 
children whose doings are believable, original and funny. 
The program has a note of sincerity and good spirit, and 
suggests to children the possibility for adventure in every- 
day life. 
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Eastern Standard Time 


BOBBY BENSON AND SUNNY JIM 
(Ages 8 to 12) 
A boy’s exciting adventures in lands near and far 


CBS-WABCG Monday, Wednesday, Friday, 6:15-6:30 P.M. 
Sponsor: Hecker H-O Company 


A likeable boy and his cow-boy companions find adven- 
tures in strange places. Encounters with natives, bandits, 
wild animals, and other hazards make up an exciting 
continuity, and offer the kind of vicarious adventuring 
which many children crave. The tense situations are 
somewhat relieved by a balance of quiet dialogue and real 
humor. Characters and locale are convincingly portrayed. 


BUCK ROGERS IN THE TWENTY-FIFTH 
CENTURY (Ages 8 to 12) 


Imaginary exploration of the universe by rocket-ship, five 
hundred years in the future 


CBS-WABC Monday to Thursday, inclusive, 6:00-6:15 P.M. 
Sponsor: R. B. Davis Co. 


A highly imaginative presentation of dramatized “scien- 
tifiction.” A young man of today suddenly finds himself in 
the Twenty-fifth Century. His continuous interplanetary 
explorations in a rocket-ship reveal highly fictitious in- 
habitants and incredible scientific inventions. There are fre- 
quent encounters with evil-doers, hot pursuits and strug- 
gles, with the hero and heroine eventually triumphant. 
The sketch has been criticized for its groundless forecasts 
of scientific inventions and discoveries which may lead 
children to belittle the true scientific achievements of the 
present. It has been found, however, that programs of 
this kind fire the imagination and stimulate children’s 
interests in science subjects. On the whole the sketch 
makes a valid appeal to children and points the way to 
more skilful development of programs of this type. Ex- 
tremely exciting in parts, it is not suitable for very young 
children or for those who are over-sensitive to this kind 
of stimulation. 
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Eastern Standard Time 


LET’S PRETEND ; (Ages 8 to 12) 
Dramatized fairy-tales enacted by children 
CBS-WABCG Saturdays, 10:30-11:00 A.M. 
Sustaining program 


Each program offers a complete fairy-tale selected from 
well-known sources. The stories are skilfully dramatized 
and acted by children under professional direction. There 
is appropriate incidental music and the sound effects are 
suitable. Sensitive children may be frightened by the too 
realistic dramatization of cruel or terrifying incidents 
such as occur in many of these fairy-tales. But most chil- 
dren will catch the “pretend” spirit and the child-like 
imaginative quality of the fairy-tale. The stories always 
close with a happy ending. 


GIRL SCOUTS (Scout age) 
Scout news and announcements 


-MUTUAL-WOR Saturday, 9:15-9:30 A.M. 
Sponsor: Girl Scouts of America 


This weekly talk by a girl scout leader presents news and 
information about scouts and scouting. Of special interest ° 
to girls in scout troops or others who may wish to join 
them. 
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ADULT PROGRAMS SUITABLE 
FOR YOUNG PEOPLE 


Eastern Standard Time 


LITTLE. KNOWN (FAC 
WELL-KNOWN PEOPLE 

Intimate glimpses of famous personalities 
CBS-WABC Sunday, 10:35-11:00 A.M. 
Sponsor: Maltex Corp. 
Interesting side-lights upon people and events which give 
them a realistic and human touch. The commentator tells 


his stories well, and the facts presented have the ring of 
authenticity. 


ROSES AND DRUMS 

Dramatic incidents in a romance of the Civil War 
NBC-WJZ Sundays, 5:00-5:30 P.M. 
Sponsor: Union Central Life Insurance Company 3 
Artistic presentation depicting episodes in the Civil War, 
with a thread of romance running through. The drama- 
tization is effective and historically enlightening. The act- 
ing is exceptionally good and the presentation colorful. 
The horrors of war are not softened, and some of the in- 
cidents are certainly too harrowing for young children 
and perhaps for some older ones. 


DREAM DRAMA 

Humorous sketch of realistic dreams and timely awakenings 
NBC-WEAF Sunday, 5:30-5:45 P.M. 
Sponsor: Western Clock Company 
Two lovable small-town characters have amusing adven- 
tures at home and abroad. Their experiences carry over 
to disturb their dreams, but always at some crucial point 


the ringing of their faithful alarm clock breaks in and 
dispels the “nightmare.” 


DOG DRAMA 

Dramatized stories about dogs 
MUTUAL-WOR Sunday, 5:30-5:45 P.M. 
Sponsor: Spratis Patent, Ltd. 


Short, dramatic sketches, in each of which a dog plays an 
important and heroic role. The sketches are presented by 
Albert Payson Terhune, the noted dog lover, and taken 
from real life. They are sometimes intensely exciting and 
suitable only for the more mature among young listeners. 
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Eastern Standard Time © 


ECHOES OF NEW YORK TOWN 

A pageant of the past and recent past 
NBC-WEAF Sunday, 6:30-7:30 P.M. 
Sponsor: Consolidated Gas Company of New York 


Incidents, places, and people—the great and the near- 
great—in the New York of past generations dramatized in 
a panorama of the city’s changing life. An artistic and 
enlightening presentation for young and old, with excel- 
lent incidental music. 


ALEXANDER WOOLLCOTT 
After the manner of the Town Crier 
CBS-WABCG Sunday, 7:00-7:30 P.M. 


Sponsor: Cream of Wheat Corporation 


Current bits about this and that; reviews of books and 
_ plays, reminiscences, anecdotes and gossip, related in a 
human and entertaining manner by a master raconteur. 
Occasionally these talks are somewhat sophisticated for 
young listeners, but on the whole the subject matter and 
presentation will appeal to many young people. 


VANISHED VOICES 

Events and characters of the past © 
CBS-WABCG Monday, Wednesday, 6:35~-7:00 P.M. 
Sponsor: Delaware and Lackawanna Coal Company 


People and events with an historic background dramatized 
in convincing sketches that are vivid and absorbing. Of 
interest to adults and children old enough to follow a 
complex theme. 


HENDRIK WILLEM VAN LOON 


Interpretive chats on historical subjects 


NBC-WJZ . 
. Sunday, 8:00-8:15 P.M.; Thursday, 7:45-8:00 P.M. 
Sustaining program ; 


In characteristic vein this noted author and historian en- 
livens historical periods and people. His interpretive 
and colorful presentation throws new light on significant 
episodes in the past, and relates them to the present. 
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FOR SPECIAL INTERESTS 


Eastern Standard Time 


ANIMAL CLOSE-UPS (Ages 10 and over) 
True stories of animal heroes 
NBC-WJZ Tuesday and Thursday, 6:15-6:30 P.M. 
Sustaining program 


Episodes based on actual happenings in which animals 
have shown their courage and resourcefulness in danger- 
ous situations. Effectively related by a good story-teller. 


CHATS ABOUT DOGS (Ages 10 and over) 
Advice about dog care and feeding 
NBC-W]JZ Sundays, 5:30-5:45 P.M. 
Sponsor: John Morrell & Company | 


Bob Becker gives practical and helpful advice on the 
physical care of dogs and their training as pets. The 
presentation is dramatized in a manner that will interest 
children or adults who own dogs, and the advice is 
straightforward and authoritative. 


BIRD TALK _ (Ages 10 and over) 
Brief chats about birds 
MUTUAL-WOR Saturday, 8:15-8:20 A.M. 


Sponsor: Representatives of the Audubon Society 
Five-minute talks on bird-lore, giving practical sugges- 


tions to bird-lovers for the observation and feeding of 
wild birds. 
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NEWS AND SPORTS 
Eastern Standard Time 


JUNIOR RADIO JOURNAL 

A news service for juniors 
NBC-WJZ ; Mondays, 5:00-5:15 P.M. 
Sustaining program 
A high-spot survey of the week’s news—foreign, local, po- 
litical, and sport—well selected, and presented in a lively 


manner for young people, by a school headmaster who 
' knows their interests. 


NEWS COMMENTATORS 


High spots in the week’s news seen through the eyes of 
the particular commentator and naturally colored by his 
point of view. These vivid and lively presentations will 
appeal to mature young listeners as well as to their 
parents. 


BOAKE CARTER | 
CBS-WABC Monday-Friday, inclusive, 7:45-8:00 P.M. 
Sponsor: Philco Radio and Television Corporation 


GABRIEL HEATTER 
MUTUAL-WOR 

Monday, Tuesday, Thursday, Friday, 8:15-8:30 P.M. 
Sustaining program . 


NBC-WJZ Saturday, Sunday, 5:45-6:00 P.M. 
Sponsor: Scott & Bowne 


Epwin C. HILL 
NBC-WEAF Tuesday, Thursday, Saturday, 7:30-7:45 P.M. 


Sustaining program 


~H.V. KALTENBORN 


CBS-WABC Friday, 6:00-6:15 P.M. 
Sustaining program 

LOWELL ‘THOMAS 

NBC-W]JZ Monday-Friday, inclusive, 6:45-7:00 P.M. 


Sponsor: Sun Oil Company 
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SPORTS COMMENTATORS 


Tep Husinc, STAN LoMAx, EppiE Dootey, Lov LITTLE, 
Fritz CRIsLER, and others. 


News and views of writers and experts in the sport world, 
covering a range of professional and collegiate sports, 
with emphasis on the prevailing seasonal interest. Timely 
comment of interest to young sports enthusiasts. 


MUSIC ON THE RADIO 


The radio makes available a rich supply of material 
for the appreciative study of music, offering parents 
an opportunity to reinforce and supplement the 
musical education that the children get in school. 
There are now available from time to time broad- 
casts of good examples of school music of various 
types, and some of the interesting experiments on the 
radio have dealt with the stimulating of piano and 
other instrumental playing by children. 


In general, radio offers the child remarkable op- 
portunities to satisfy his natural craving for music, 
to train his ear to notice fine points in musical com- 
positions and performance, and to carry on his actual 
musical activities in the privacy of the home. Par- 
ents interested in acquainting themselves and their 
children with worthwhile music available on the 
radio are referred to the program bulletins of recom- 
mended musical programs, prepared by The Radio 
Institute of the Audible Arts, and also to the 
brochure “Radio Music for Boys and Girls” by Pro- 
fessor Peter W. Dykema, published by the same 
organization. 
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CRITERIA 


DEVELOPED BY THE RADIO COMMITTEE 
OF THE CHILD STUDY ASSOCIATION IN 
EVALUATING CHILDREN’S RADIO PROGRAMS 


EMOTIONAL EMPHASIS. While excitement and adventure 
are both valid and desirable in children’s entertainment, dram- 
atized violence, brutality, and crime are hardly suitable for 
their daily consumption. An adventure story must be exciting 
—else who would care to follow it? But, on the other hand, a 
too sustained excitement defeats itself; there must be light and 
shade to make the dramatic effect. Again, continued programs 
must in their very nature end on a note of suspense to entice 
further listening. This practice may have harmful effects in 
some cases, especially when it is carried to extremes. On the 
other hand, child radio listeners soon learn that their hero will 
come out unscathed—else the program could not go on; they 
remain sanguine in the face of the most threatening doom. 

The attempt to exert disciplinary pressure by way of broad- 
casting also has emotional implications. These may involve 
problems so much more deep-seated than the behavior difficulty 
the program tries to correct that the whole procedure lays itself 
open to serious question. 


GOOD TASTE. On this question we may find it more difficult 
to fix specific standards, yet certainly we recognize and may 
reject “low” comedy, coarse voices, offensively loud noises, and 
unworthy behavior. 


- TRUTHFULNESS, We may legitimately demand truthfulness 


and sincerity in programs where either the background or the 
story itself purports to convey information. Sketches based on 
historical, geographical, or scientific material must be authentic 
and accurate, But we cannot apply this criterion in the same 
way to programs that are frankly imaginative. The borderline 
between realism and phantasy is a radio problem. Phantasy 
may easily become too realistic when dramatized on the air— 
too realistic, that is, for young children whose fairy tales must 
be kept in the realm of pure make-believe. Older children, as 
a rule, already have enough discrimination to stand more dra- 


‘matic and realistic imaginary adventure. 


ATTITUDES AND SENTIMENT. Closely related to reliability 
is the question of the sentiment which a program manifests or 
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cultivates. Here, too, it is impossible to set up hard and fast 
standards, but we can certainly demand genuineness and in- 
tegrity. If partisan opinions are on the air, children should at 
least have an opportunity to hear both sides. In programs de- 
signed for amusement, the subtle arts of propaganda have no 
place. There is serious question whether some of the metheds 
used to teach children ideals are effective; and whether many 
things which seem “bad for them” actually have the ill effects 
some parents fear. Programs portraying gun play are a case in 
point. Many parents realize that a boy’s desire to play “Indians” 
is a natural way of living through—and outliving—the primi- 
tive in every human being; and yet these same parents may 
object to any program in which a shot is fired. But such adven- 
tures—provided they meet other criteria—may serve as one 
way of letting the child live vicariously through this phase of 
his development. At least this is still such an open question, 
that we must be wary of condemning such programs on the 
grounds that they will make children militaristic or lawless. 


LANGUAGE AND QUALITY. Criticisms of slang, bad gram- 
mar, vulgarisms, and poor diction may properly be directed 
against announcers or speakers; but they are pointless when 
directed against a performer speaking “in character.” If a 
special dialect or turn of speech is in keeping and adds to the 
total effect, there seems little reason for condemning it. More 
important than the minutia of diction is the question of quality 
in the whole program. We do have a right to expect certain 
standards in writing, dramatic presentation, acting, and inci- 
dental music. 


ADVERTISING. The advertising policy is a factor to be con- 
sidered in evaluating any program. Does it make an unwar- 
ranted emotional appeal? “—will die unless you send in so 
many wrappers.” Is it unwise or untrue? “Only children’s 
medicines are good for you. Tell your parents to give you—.” 
(Such unjustifiable statements as those quoted have been re- 
ported by parents.) Competitive pressure often seems to tempt 
radio advertisers to these and other unsound devices in which 
the best interests of children are forgotten. 


Nore. The entire subject of criteria and selection of radio 
programs for children is discussed in greater detail in “Radio 
and Children,” by Sidonie Matsner Gruenberg, published by 
The Radio Institute of the Audible Arts. 
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CHILD Stupy ASSOCIATION OF AMERICA 
COMMITTEEON RADIO FOR CHILDREN 


(which made the selections for this listing and survey for 
The Radio Institute of the Audible Arts) 


Under the direction of 
SMONIE MATSNER GRUENBERG, Director, Child Study Association 
JOsETIE FRANK, Educational Associate 


ZILPHA CARRUTHERS FRANKLIN, Editor, CHILD STUDY 
Mrs. Cass Canfield, Chairman 


Members 


Mrs. George Van Trump Burgess 
Mrs. Nelson Doubleday 

Mrs. Richard S. Emmet 

Mrs. Walter Hirsch 

Mrs. Frank E. Karelsen, Jr. 

Mrs. David Levy 

Mrs. Zelda Popkin 

Mrs. Haviland Smith 

Mrs. Fred M. Stein, Jr. 


Mrs. Sherman Post Haight, ex-officio 
Chairman, Radio Committee of the Parents’ League 


Mrs. Everett Dean Martin, ex-officio 
President, Child Study Association 


Mrs. William Barclay Parsons, Jr., ex-officio 
President, Parents’ League 


Mrs. Hugh Grant Straus, ex-officio 
Chairman, Children’s Book Committee, Child Study 
_ Association 


Cécile Pilpel 
Director, Study Group Department, Child Study 
Association 


Ruth Brickner, M.D. 
Psychiatrist, Child Study Association 


Anna W. M. Wolf 
_ Psychiatric Social Worker, Child Study Association 


 Berthe Goodkind . 
Bibliography Service, Child Study Association 
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THE RADIO INSTITUTE OF THE 
AUDIBLE ARTS 


Founded by Philco Radio & Television Corporation 
80 BROADWAY, NEW YORK, N.Y. 
Pitts Sanborn, Director 
Kathleen Goldsmith, Executive Director _ 

e 


ADVISORY COMMITTEE 


PROFESSOR LYMAN BRYSON 


Professor of Education 
Teachers College, Columbia University 


Mr. BOAKE CARTER 
Radio News Commentator 


PROFESSOR PETER W. DYKEMA 


Professor of Music Education 
Teachers College, Columbia University 


Mrs. SIDONIE MATSNER GRUENBERG 
Director, Child Study Association of America 


Dr. THOMAS H. REED 
Chairman, Committee on Civic Education by Radio 


Mr. SIGMUND SPAETH 
Writer, Musician, Lecturer 


Dr. LEVERING TYSON 


Director, National Advisory Council 
on Radio in Education 


Since its organization a year ago by Philco 
Radio & Television Corporation, The Radio 
Institute of the Audible Arts has found keen 
interest among individuals and groups in all 
parts of the country in making the fullest use 
of the radio as an instrument of culture and 
education. The Institute continually receives 
requests for intensive cooperation with local 
organizations engaged in cultural and educa- 
tional activities—many of these groups request- 
ing large quantities of the Institute’s program 
bulletins and brochures. 


Much as it would like to, the Institute is un- 
able to comply with all of these requests. In 
order, therefore, to broaden its sphere of use- 
fulness, the Institute has made arrangements 
with Philco representatives in all parts of the 
country to take care of these requests in the 
interest of increasing the appreciation of the 
radio arts in their communities. 


If any of the Institute’s correspondents, there- 
fore, are desirous of receiving additional quan- 
tities of any of the Institute’s literature for dis- 
tribution to clubs, schools, libraries and the like, 
or for on-the-ground assistance in organizing 
listening groups, furnishing material for lec- 
tures, etc., we shall be glad to place them in 
touch with the Philco representative who has 
‘ been selected by the Institute to further its 
work in that particular locality. 


THERADIOINSTITUTEOFTHE 
AUDIBLE ARTS 


Founded by © 
Philco Radio & Television Corporation 


80 BROADWAY . NEW YORK CITY 


PUBLICATIONS OF 
THE RADIO INSTITUTE OF THE AUDIBLE ARTS 
(Founded by Philco Radio & Television Corporation) - 
BOOKLETS AND MANUALS _ 
MUSIC AVAILABLE 

Music as Presented by the Radio—by Peter W. Dykema, 
Professor of Music Education, Teachers College, Columbia 
University. 

Radio Music for Boys and Girls—by Peter W. Dykema, 


Professor of Music Education, Teachers College, Columbia 


University. 
Men and Radio Music — by Peter W. Dykema, Professor of 
Music Education, Teachers College, Columbia University. 


Women and Radio Music — by Peter W. Dykema, Professor 


of Music Education, Teachers College, Columbia University. 
CHILDREN 
Radio and Children — by Mrs. Sidonie M. Gruenberg, Direc- 
tor, Child Study Association of America. 
LEISURE TIME 


The Use of the Radio in Leisure Time — by Lyman Bryson, — 


Professor of Education, Teachers College, Columbia Uni; 
versity. 

EDUCATION 
Appropriate Techniques for Educational Broadcasting — by 
Merrill Denison, author and dramatist. 

THE FARMER AND RADIO 
A Symposium on the Relation of Radio to Rural Life — by 
Professor Edmund deS. Brunner and other authorities. 


PROGRAM GUIDES 

BULLETINS on Music, Talks, Variety-Comedy—Drama, Chil- 
dren’s Programs, and other divisions of the radio arts are 
issued periodically. 

STATION LIsT: A list of the stations in the major net- 
works to aid listeners in tuning in on the programs listed 
in the Institute’s bulletins. 


IN PREPARATION 
LISTENING GROUPS 
Suggestions for forming Radio Discussion Groups — by Ly- 
man Bryson, Professor of Education, Teachers College, 


Columbia University. ws (O° 

DRAMA - COS 
Radio and the Drama — by Merrill, Denison, =author and 
dramatist. : Lb. 


+ To 
CURRENT EVENTS cx 


Tying up the Radio with Current Events = “by Boake Carter, 


nationally known radio commentator. = 

CIVIC EDUCATION 7 uu # 
Civic Education by Radio — by Dr. Thomas H. Reed, Chair- 
man, Committee on Civic Education by Radio. ™ 


Copies of these booklets and manuals may be obtained, with- 
out cost or obligation, by writing to 


THE RADIO INSTITUTE OF THE 
AUDIBLE ARTS 
80 BROADWAY, NEW YORK, N.Y. 


a 


